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Experience
2023 — Current

Digital Marketer, The Salvation Army
e Developed and maintained the organization's digital presence.
e Created and edited video content for marketing campaigns.
e Designed promotional flyers and advertisements.
e Assisted in various digital marketing strategies.
e Created and managed Google Ads campaigns, social media content, and digital marketing materials.

e Prepared performance reports to track engagement, conversions, and ROI.

2020 — Current
Web Developer/Digital Marketer, Church of God Sabbath Keeping Ministers
e  Built and maintained the organization's website.
e Edited and produced video content for YouTube.
e Created flyers and video ads for promotional purposes.
e Managed various digital marketing initiatives.
2016- 2020
Multifunctional Associate, Blount Inc, Guelph Ontario Canada.
e Managed teams to provide cost estimates and construction costing.

e Train new team members and provide ongoing development opportunities for existing ones.
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Project Worked On

2013-2016
Physiotherapy Assistant, Activ8 Rehab Centre
e Patient Preparation: assist in helping prepare patients for their therapy sessions.
e Assisting in Therapy Sessions: assist during therapy sessions by providing a hands-on support as
directed by the physiotherapist.

2023
Wed Developer, Renewed Family Services Inc.

e Developed a responsive and user-friendly website using WordPress and Photoshop for local business.
e  Create and optimize content for the Website using Adobe Illustrator and Figma.

e  Successfully published the website which is now active.
e Designed digital marketing content such as ad creatives, landing pages, and social media posts.
e  Produced reports on website performance, user engagement, and campaign effectiveness.
2024 — Current
Web Developer/SEO Specialist, Bethany Foster RMT Inc.
e  Built and maintained the business website.
e Implemented SEO strategies to improve search engine rankings and online visibility.
e  Optimized website performance and user experience.
2024 — Current
Web Developer/SEO Specialist, Comis Group Inc.
e Designed, developed, and maintained the company's website.
e  Conducted SEO optimization to increase online reach and visibility.
e Ensured website functionality and responsiveness
e Developed digital marketing campaigns including Google Ads, newsletters, and promotional graphics.
e  Analyzed campaign data to provide actionable insights and improvements.
2024 — Current
Web Developer/SEO Specialist, Hibbert Hamilton Inc.
e  Built and managed the company website for optimal performance.
e Executed SEO strategies to enhance website traffic and engagement.
e Provided ongoing updates and maintenance for the website.
2023
UX/UI Designer, Bake Make
e Designed and improved user experiences for the company's digital platforms.
e  Created intuitive wireframes, prototypes, and Ul components using Figma.
e Developed interactive prototypes to visualize user interactions and workflows.
e  Conducted user research to enhance usability and accessibility.
2024
UX/UI Designer, Omega Reporting
e Developed user-centered designs for reporting systems.
e Designed wireframes and prototypes to improve the user interface using Figma.
e  Built interactive prototypes to streamline testing and feedback.
e Enhanced the overall UX to optimize workflow efficiency.



8 Courses

Foundations of Digital
Marketing and E-commerce

Attract and Engage
Customers with Digital
Marketing

From Likes to Leads:
Interact with Customers
Online

Think Outside the Inbox:
Email Marketing

Assess for Success:
Marketing Analytics and
Measurement

Make the Sale: Build,
Launch, and Manage E-
commerce Stores

Satisfaction Guaranteed:
Develop Customer Loyalty
Online

Accelerate Your Job Search
with Al
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Amanda Brophy
Global Director of
Google Career
Certificates

has successfully completed the online, non-credit Professional
Certificate

Google Digital Marketing
& E-commerce

Those who earn the Google Digital Marketing & E-commerce
Professional Certificate have completed eight-courses, developed by
Google, that include hands-on, practice-based assessments and are
designed to prepare them for entry-level roles in the field. They are
competent in foundational skills in digital marketing and e-commerce.

Verify this certificate at:
https://coursera.org/verify/profession
al-cert/GLYTVUGNCKOT

The online specialization named in this certificate may draw on material from courses taught on-campus, but the included
courses are not equivalent to on-campus courses. Participation in this online does not c I

at this university. This certificate does not confer a University grade, course credit or degree, and it does not verify the
identity of the learner.




